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Abstract. Purpose of the research. The main purpose of the article is to deepen the theoretical
foundations of business social responsibility formation and its development in Ukraine. Methodology. It
was used the following methods: comparative economic analysis, induction and deduction,
summarizing, logical generalization, grouping and graphic expression. Results. It is substantiated that
the development of business, the integration of the Ukrainian economy into the world economic system
poses new challenges to business, related to the intensification of processes in the field of social
responsibility in Ukraine. It is substantiated that the management of social responsibility of business is
realized through the influence of the state on the improvement of labor relations, the introduction of
honest business practices, against-corruption practices, expanding environmental responsibility of
business and its cooperation with local communities. It is determined that business social responsibility
is gradually becoming an important component of strategic management of enterprises in Ukraine. It is
proved that in modern conditions the partnership between the state and business (joint regulation)
prevails, and also the development of self-regulation is intensified, which together are able to ensure
their effectiveness in modern conditions. Practical meaning. Important trends in the development of
business social responsibility in Ukraine are insufficient assessment of the importance of social
responsibility, and compliance with only mandatory rules set by applicable law. Prospects for further
research. The formation of theoretical foundations of business social responsibility and its development
in Ukraine confirms the need for further scientific substantiation of toolkit for assessing the effectiveness
of social responsibility.
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Anomauia. Mema docnidxcenHsa. MeToo CTaTTi € MOIIMOJIEHHSI TEOPETUYHMX 3acal popMyBaHHS
COIliaJIbHOI BiZITOBiAAJIbHOCTI Gi3HeCy Ta il po3BUTKY B YKpaiHi. Memodonozia. Y CTaTTi BUKOPUCTAHO
HACTYITHI METOIM MOC/iIKEHHs: TIOPiBHSJIbHUI €KOHOMIUHMI aHaJli3, CUCTEeMHMIA aHali3, iHAYKIIiS Ta
IeIyKIIisl, JIOTiUHe y3araJibHEHHS, IPymyBaHHs i rpadiunuit merop. Pesyismamu. OGIpyHTOBAHO, 1110
PO3BUTOK Oi3Hecy, iHTerpauisi YKpaiHCbKOl €KOHOMIKM A0 CBITOBOI €KOHOMIUHOI CUCTEMM CTaBUTbH IIe-
pen 6i3HeCOM HOBi 3aBIaHHs, sIKi TTOB’sI3aHi 3 aKTMBi3alli€l0 MPOIeCiB y cdepi coliaJbHOI BiAMOBimaIb-
HocTi B YKpaiHi. OBrpyHTOBaHO, 1110 YIIPaB/JIiHHS BiTHOCHMHAMM COLia/JIbHOI BiAIIOBigaabHOCTI 6i3HECY
peastizyeThcsl uepe3 BIUIMB AepiKaBM Ha BIOCKOHAJIEHHS TPYIOOBMUX BiTHOCUH, BITPOBAIKEHHS YECHUX
6i3HeC-TIpaKTUK, aHTUMKOPYIIIiMHMX IPAKTMK, PO3IIMPEHHSI €KOJIOTiYHOI BiAOBigaabHOCTI OisHecy Ta
JIOTO CITiBITpalli 3 MiCIIEBMMM I'poMajilaMu. BusHaueHo, 1110 collia/ibHa BiMOBiAaIbHICTh 6i3HECY MTOCTY-
MOBO CTAa€ BaK/JIMBOIO CKJIAIOBOIO CTPATEriyHOro YMpaBJIiHHS MigIPUEMCTBAMM B YKpaiHi. BcraHoB-
JIEHO, 1110 B CYyYaCHMX YMOBAX MePEBaKAIOTh MAPTHEPCHKI BiTHOCHHM JIepskaBy Ta 6i3Hecy (CIHijbHe pe-
T'YJIIOBaHHS), @ TAKOSK CIIOCTEPIraeThCs aKTMUBi3allisl PO3BUTKY CAMOPETYJIIOBaHHS, 1110 Y CYKYITHOCTI 37a-
THi 3a0e3MeunTy CBOIO Pe3YyJIbTAaTUBHICTb Yy Cy4acHMX yMoBax. [Ipakmuune 3HaueHHs. BaskauBumm
TeHAEHIIISIMM Y PO3BUTKY COIiaJIbHOI BiIIOBima/IbHOCTI 6i3HeCy B YKpaiHi € HeIOCTATHS OIliHKa CTY-
IIeHs BasK/JIMBOCTI COLiaJIbHOI BiZITOBiIa/IbHOCTI, Ta BUKOHAHHS JiMIlle 000B’ I3KOBMX, BUSHAUEHMX UMH-
HMM 3aKOHOJIaBCTBOM HOPM. Ilepcnekmueu nodanvuiux docnioxcenb. @OpMyBaHHS TEOPETUUHMUX 3aCaf
colliaJIbHOI BifMOBiga/bHOCTI Gi3Hecy Ta 1i pO3BMTKY B YKpaiHi HiATBepIsKye HEOOXiAHICTh MOAATb-
IIIOr0 HAaYKOBOT'O OOI'PYHTYBAaHHS iHCTPYMEHTApPilO OLIiHIOBaHHS e(eKTMBHOCTI COIliaJIbHOI BiIITOBiga-
JIbHOCTI.

Knrouoesi cnoea: colianbHa BiANMOBigaabHiCTh Oi3HeCy, criBIpalls 6i3Hecy 3 MiClieBUMM TpoMa-
JIlaMu, CIIJIbHE PETYJIIOBAaHHS COILiabHOI BiAIIOBiAaIbHOCTI, CaMOpEry/l0OBaHHS COLia/JIbHOI BilIoBima-

JIbHOCTI, €KOJIOTiYHa BiIOBia/IbHICTb Gi3HeCY.

Kinvkicmo datcepen: 10; kinvkicme mabauyw: 0; kinokicmo pucynkia: 1; xinvkicmo gpopmyn: 0.

1. Introduction.

Today, the use of new effective tools for
managing the sustainable development of so-
ciety is becoming important. One of the effec-
tive tools for sustainable development of soci-
ety is the implementation of the concept of
business social responsibility, which involves

not only the development of appropriate social
strategy, but also contributes to socio-political
stabilization in society. Business development,
integration of the national economy into the
world economic system poses new challenges
to business, related to the intensification of
processes in the field of social responsibility in
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Ukraine. In modern society, solving the prob-
lems of managing the development of business
social responsibility is of primary importance.

2. Literature review.

Problems of development and function-
ing of business social responsibility were stud-
ied by F. Hayek (1967), M. Friedman (1970)
and others. However, the state of theoretical
developments of scientists in the field of creat-
ing conditions for business development today
does not allow public authorities to effectively
influence the processes of formation and de-
velopment of social responsibility. The pre-
sented scientific results need to be generalized,
taking into account new facts about the devel-
opment of business social responsibility in
Ukraine, as well as the trends of statehood and
social-economic system of the country.

However, the solution of the problem of
methodological support for the assessment of
financial security of the state is unsystematic,
multi-vector and insufficiently developed in
the scientific literature, so it needs further re-
search.

3. Methods.

The authors used the universal methods
of scientific research (induction and deduc-
tion), as well as the method of analysis. The
classification method was used by author too.

4. Research objectives.

The goal of the article is to deepen the
theoretical foundations of the formation of
business social responsibility and its develop-
ment in Ukraine.

5. Results and discussions.

In modern conditions of the society de-
velopment new requirements to formation of
business social responsibility are put forward.
The importance of tripartite interaction be-
tween the state, business and society is of pri-
mary importance. It necessitates the clarifica-
tion of existing priorities, improvement of
methods and tools for achieving strategic
goals.

The formation of ideas of business social
responsibility emerged in the 1970s in the
USA and Great Britain (Komarova and Koval-
chuk, 2016, p. 27) due to increasing public and

consumer attention to the overall image of the
company, in particular: the choice of honest
and responsible business partners; ensuring so-
cial protection and non-discrimination of em-
ployees; product quality guarantee; the com-
pany’s attitude to the environment and society;
observance of transparency and openness, SO-
cial responsibility in making strategic business
decisions.

Existing models of business social re-
sponsibility have a multilevel structure. Re-
searchers on business social responsibility dis-
tinguish three levels for determining social re-
sponsibility (Komarova and Kovalchuk, 2016,
p. 27). The first (basic) level - the business
pays taxes fully and legally, and the funds that
come to the budget are distributed to the same
social programs. The second (corporate) level
- socially responsible business must pay an
economically reasonable salary. The third
(higher) level - socially responsible business
should be engaged in charity on a voluntary
basis.

At the international level, documents
have been adopted that substantiate the philos-
ophy of business social responsibility: Agree-
ment on Social Policy, access to European Un-
ion law, 1991; Rio Declaration on Environ-
ment and Development (United Nations,
1992); UN Global Compact (New York,
2000); Millennium Development Goals
(United Nations Millennium Declaration,
2000); International Standard “Guidance on
Social Responsibility” (International Organi-
zation for Standardization, 2010); Sustainable
Development Goals (United Nations, 2015)
and others.

In Ukraine, the formation of ideas of
business social responsibility began in 1996 by
the Ukrainian Association of Quality and the
Ukrainian Union of Industrialists and Entre-
preneurs simultaneously with the implementa-
tion of the concepts of TOM (Total Quality
Management) and model EFOM (European
Foundation for Quality Management). TQM
and EFQM stipulate that the company must
satisfy all stakeholders, while demonstrating
constant long-term care for consumers, its own
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staff and society, ensuring environmental
protection, providing charitable activities and
promoting sustainable development of society.

According to the Strategy for promoting
the development of business social responsi-
bility in Ukraine, business social responsibility
is a conscientious attitude of business entities
to the requirements of social necessity, social
objectives, moral and ethical norms and val-
ues, understanding the consequences of their
activities for society, state, consumers, busi-
ness partners and their employees” (Socially
responsible business. Ukraine, 2020). As men-
tioned in the Strategy, in accordance with Eu-
ropean practice, business social responsibility
extends to the following main areas: respect
for human rights; compliance with legal re-
quirements; business and corporate ethics; en-
vironmental protection; cooperation with
stakeholders (employees, consumers), share-
holders, community, business entities; compli-
ance with international standards of conduct;
transparency and accountability (Socially re-
sponsible business. Ukraine, 2020).

There are different approaches to the for-
mation of business social responsibility. The
most widespread approach is when social re-
sponsibility includes three components: eco-
nomic - responsibility for the economic results
of their activities and the impact on the eco-
nomic results of stakeholders; environmental -
responsibility for the impact of economic ac-
tivity on the environment; social - responsibil-
ity for solving social problems that arise as a
result of economic activity of the company or
in some way related to it.

Economic responsibility is based on the
concept of justice, which states that the weal as
a result of economic activity must be fairly dis-
tributed among the participants in economic
relations, and all decisions will be made taking
into account the requirements of honesty, fair-
ness and openness. Economic responsibility
involves honest business practices: setting fair
prices; non-abuse of monopoly position; rejec-
tion of unfair methods of price and non-price
competition; payment of fair remuneration to

employees; conducting timely and complete
settlements with contractors; transparency of
activity; refusal to use corruption schemes, etc.

Environmental responsibility of business
includes the obligation of decision-makers to
implement actions aimed at protecting and im-
proving the environment in general, and which
also meet their own interests (Gunningham
(ed.), 2009). Environmental responsibility is
carried out in the following areas: environmen-
tal restriction of entrepreneurial activity; envi-
ronmentally oriented business activities; envi-
ronmental entrepreneurship. Environmental
responsibility of business is understood as ac-
tions that benefit the environment (or reduce
the negative impact of business on the environ-
ment), and go beyond what companies are re-
quired to do by law (Lee, 2012). Recently, the
environmental component of business social
responsibility has developed most dynami-
cally, due to the presence of significant support
from international organizations, national gov-
ernments and local communities, as well as the
high level of demand for environmentally
friendly solutions in society.

Social responsibility includes the one for
solving social problems that arise as a result of
economic activity of business structures. The
impact of business social responsibility on the
effectiveness of the management system can
be assessed not only in terms of the magnitude
of the social effect for the enterprise and soci-
ety in general, but also from the standpoint of
economic effect, which will be manifested in
the growth of enterprise activities in market-
ing, finance, management in general as well as
in the improvement of financial indicators, re-
duction of operational risks, development of
innovations and growth of labor productivity,
and in creation of a stable business environ-
ment (Yuzyk, 2010).

Considering the processes of develop-
ment of business social responsibility, we note
the special role of the state in this develop-
ment. Organizational and economic basis of
the mechanism of development of business so-
cial responsibility is based on: state regulation,
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joint regulation and self-regulation of business
social responsibility (Bondaruk, T. and
Bondaruk, 1., 2020). In state regulation, the
state makes a direct regulatory influence on
business for the formation of its social respon-
sibility. The involvement of business in social
responsibility is carried out through the regu-
latory policy of the state. The main tasks of the
regulatory policy of business social responsi-
bility are: ensuring the active participation of
business entities in solving social-economic
problems, the introduction of an innovative
model of social responsibility; creating new
jobs and reducing unemployment. In the com-
bined regulation of business social responsibil-
ity, the state initiates the development of this
responsibility, as well as regulatory policy in
this sphere, which is consistent with business
structures, while business social responsibility
is carried out on the basis of state regulations
and initiatives of business structures. In self-
regulation, the state has no influence on the
process of development of business social re-
sponsibility and the measures for directions in
business social responsibility by business
structures are developed by business structures
independently (Bondaruk, T. and Bonda-
ruk, 1., 2020).

Current trends in the relationship be-
tween the state and business entities in the
management of social responsibility tend to
move from direct regulatory influence of the
state on business to form its social responsibil-
ity to the development of partnerships based on
the interest of both government and business
in such interaction. The state will gradually
move away from the role of the main initiator
of increasing the business social responsibility
and the practice of direct regulation of such re-
sponsibility, and business structures will con-
sciously take an active position to expand the
social responsibility of entrepreneurial activ-
ity.

As a result of the analysis of different
types of relations between the state and busi-
ness in the process of development of its social

responsibility, it is established that in modern
conditions the partnership relations of the state
and business prevail (combined regulation),
there is also an intensification of the develop-
ment of self-regulation, which together are
able to ensure their effectiveness in modern
conditions.

We consider that today Ukraine has not
yet formed its own model of business social re-
sponsibility. Thus, the results of a survey of
enterprises on the need to provide social re-
sponsibility revealed that only half of respond-
ents (53.3%) support the idea of implementing
a social responsibility policy, 41.1% - do not
consider it necessary, and 5.6% of companies
said that they do not see any point in introduc-
ing such a practice. Almost a third of native
companies stated that they do not implement
social responsibility measures and for most of
them these measures are not relevant due to
lack of funds. One in ten companies believes
that this function belongs to the state, but not
business. And only 29.6% of enterprises have
their own social responsibility strategy (Ko-
valenko, 2016).

According to the study of social respon-
sibility, which was aimed at identifying the
main trends, barriers and prospects for the de-
velopment of corporate social responsibility in
Ukraine - business social responsibility has
not yet become a part of organizational man-
agement in companies. Only half of the com-
panies that implement business social respon-
sibility policies have a social responsibility
strategy, a quarter of companies have a budget
for implementing social responsibility pro-
grams, and in most companies the leadership
are looking for ideas for business social re-
sponsibility programs and developing plans
for their implementation.

The most common practices of imple-
menting business social responsibility in
Ukraine are: labor practices, against-corrup-
tion practices, environmental responsibility,
honest business practices, cooperation with lo-
cal communities (Figure 1).
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Charitable assis- ) ) .
tance of the state Allocation of funds to help ATO soldiers and residents of the
and business y ATO zone

Fig. 1. The most common practices of implementing business social responsibility in
Ukraine

Source: compiled by the authors.

From the aforementioned practices of
implementing business social responsibility
the basic directions of its realization in Ukraine
are: policy of development and improvement
of conditions of the personnel - 76%, charita-
ble help - 51%, the help to soldiers of against-
terrorist operation and residents of the against-
terrorist operation zone - 30% (Zinchenko and
Saprykina, 2018).

There is also an increase in the share of
companies that provide assistance to local
communities and make social investments in
comparison to 2010. Almost 60% of the sur-
veyed companies help in the development of
local communities. However, every fifth com-
pany in Ukraine does not help in the develop-
ment of local communities (Zinchenko and

Saprykina, 2018). The most common direc-
tions of community assistance are the alloca-
tion of funds for charity and assistance in land-
scaping. In recent years, landscaping has also
been the most common direction of commu-
nity assistance. Most often, the region’s pres-
ence in the North does not help (Zinchenko and
Saprykina, 2018). They mainly provide vari-
ous assistance to local communities in the East
of the country, especially local authorities in
the implementation of various social pro-
grams, are engaged in landscaping, provide
jobs for displaced persons, help in the imple-
mentation of environmental projects.

6. Conclusions.

It is substantiated that the purpose of
managing the relations of business social
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responsibility is the redistribution of social re-
sponsibility between the state and business en-
tities in the direction of increasing the social
responsibility of business structures. This goal
is realized through the influence of the state on
the improvement of labor relations, the imple-
mentation of honest business practices,
against-corruption practices, expanding envi-
ronmental responsibility and cooperation with
local communities.

It is substantiated that Ukraine has not
yet formed its own model of business social re-
sponsibility. It is determined that business so-
cial responsibility is gradually becoming an
important component of strategic management
of enterprises in Ukraine. However, in most
cases, business social responsibility is limited

to charity, and social investment is small.
Important trends in the development of busi-
ness social responsibility in Ukraine are insuf-
ficient assessment of the importance of social
responsibility, and compliance with only man-
datory rules set by applicable law.

As a result of the analysis of different
types of relations between the state and busi-
ness in the process of development of its social
responsibility, it is established that in modern
conditions the partnership relations of the state
and business prevail (combined regulation), as
well as there is an intensification of the devel-
opment of self-regulation, which together are
able to ensure their effectiveness in modern
conditions.
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